
College of DuPage
Recruitment Initiatives - Geofencing



COD Adult Education 
Marketing Strategies

u Flyers

u COD Catalog – 318,000 homes 

u COD web pages

u E-mail blasts

u Text blasts

u Post cards – mailed to all residents of targeted communities

u Network of internal/external partners – formal referral

u Participant word-of-mouth

u Bus ads – targeted routes

u Newspaper

u Radio PSA

u Presentations/info sessions

u Social media presence (Facebook, Twitter, etc.)

u Geofencing
u Ad buys on social media platforms



GEOFENCING
u Geofencing is a location-based service in which an app or other software uses 

Global Positioning System (GPS), Radio Frequency Identification (RFID), Wi-Fi 
or cellular data to trigger a pre-programmed action when a mobile device or 
RFID tag enters or exits a virtual boundary set up around a geographical 
location, known as a geofence.



GEOFENCING

u Prompts mobile push notifications, triggers text messages or alerts, sends 
targeted advertisements on social media and/or delivers location-based 
marketing data. 



Mobile engagement is continuing to evolve and your marketing 
should reflect that. In this changing landscape, tactics like 

Geofencing, allow businesses to stay in front of customers in a 
unique and effective way.

If you’re interested in running a Geofence campaign in 2017, we 
would love to talk with you! To learn more about Mobile 

Marketing, download our Mobile Advertising Whitepaper below.
Download our Geofencing Whitepaper

Learn how you can improve your reach with Geofencing in this 



Metrics

u Email blast – 20% open rate/6.72% click through rate

u Text messaging – 7% inquiry response rate

u Specific community target – ex West Chicago – 9.27% inquiry response rate

u Facebook posts – HSE program – 466 views, 16 reactions, 10 clicks, 4 shares

u Facebook paid ads

u ELA – Reach – 26,160, Impressions – 57,074, Clicks – 387, #Leads – 63

u ELA 2 – Reach – 4,989, Impressions – 10,974, Clicks – 256, #Leads – 57



COD AE GEOFENCING CAMPAIGN

u Provided targeted locations/addresses/areas

u Provided marketing content – ads which would be pushed to mobile devices 
who entered predefined geofence location

u Tracked number of ads that were pushed to mobile devices through social 
media/web platforms

u Tracked number of “clicks” – how many people clicked on advertisement to 
get more information

u Tracked number of people who received ad that visited campus



COD Location Target Example
College of DuPage
Visits Report-2019-03 ELA

Geo Fence Impressions Clicks CTR
Total 

Actions
307 W 63rd St., Westmont, IL 45,251 82 0.1812% 83
240 W Lake St., Addision, IL 22,928 43 0.1875% 41
Dollar Tree 5,046 12 0.2378% 28
500 North Ave, West Chicago, IL 9,560 5 0.0523% 24
World Relief Dupage 3,427 7 0.2043% 23
Food Market La Chiquita & Taqueria 9,421 14 0.1486% 22
ALDI 8,083 13 0.1608% 20
Carnicerias Jimenez 9,328 19 0.2037% 18
La Rosita Food Market 2,278 7 0.3073% 16
La Huerta #6 18,376 24 0.1306% 15
Neighborhoods aroundâ€¦â€¦. 431 Addison Rd, Addison, IL 14,251 23 0.1614% 13
Carnicerias Jimenez 5,370 11 0.2048% 12
Food Market La Chiquita 4,712 8 0.1698% 12
West Suburban Hispanic SDA Church 4,902 6 0.1224% 11
Carnitas Chepa & Groceries 2,119 4 0.1888% 10
La Michoacana 2,910 5 0.1718% 9
224 W Green St., Bensonville, IL 14,568 27 0.1853% 9
La Central Grocery 2,172 4 0.1842% 7
El Toreo Market 9,652 24 0.2487% 6
Supermercado el Borrego 808 1 0.1238% 1
La Huerta Super Mercado 1,978 3 0.1517% 0
New Life Bilingual Church 987 1 0.1013% 0
Kingdom Hall of Jehovah's Witnesses 378 2 0.5291% 0
Lindo Michoacan 16,427 36 0.2192% 0



Outcomes


